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FOR IMMEDIATE RELEASE

FIU Metropolitan Center Welcomes New Board Members
Miami (September 21, 2007) – The Florida International University Metropolitan Center has announced the addition of three new members to its Advisory Board. Joining the Board for  the 2007 are Lorrie-Ann Diaz, Director of Marketing Communications for the Miami Heat, Keith Bell, Vice President and Senior Community Development Officer of Wachovia Bank, and Marcos Freire, General Manager of Mary Brickell Village. 

Diaz spearheads all business communications efforts for the 2006 NBA champions. She possesses over 10 years of experience in the marketing and communications industry. Diaz obtained her Masters degree from the University of Miami (UM) and her Bachelors degree from University of California – Los Angeles (UCLA). 

Lorrie-Ann QUOTE
Bell is responsible for managing the community development function for Dade, Broward, Palm Beach, Monroe and St. Lucie Counties for Wachovia Bank. Prior to joining Wachovia, Bell held the same position at Regions Bank and worked fervently in the development of affordable housing and low- to moderate-income services. 

Freire is the General Manager at Mary Brickell Village, a new 194,000 square foot retail facility in the heart of Downtown Miami. Prior to joining Mary Brickell Village, Friere served as Assistant General Manager at the Village of Merrick Park, a multi-use project with high end retail, residential, and office components in Coral Gables.

Rick’s Quote
The Metropolitan Center at Florida International University is engaged in the study of the demographics, economics and politics of South Florida. The overall goal of the Center, as an “applied research” institute, is to provide decision-makers with the best possible information to forge solutions to the problems confronting South Florida’s urban areas. The Center provides research, training, and technical assistance to governmental and nonprofit institutions in South Florida. The Center provides usable knowledge to inform decision-makers on economic development, land use, housing and public opinion. It also provides organizational management planning and development to strengthen local area organizations’ ability to serve their client basis.
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