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consumers shopped in stores consumers on Black Friday
and online on Black Friday in 2017.
2016.
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HOLIDAY SALES FOR 2017 EXPECTED TO INCREASE The sales

%D) for 2017
700 are
expected
to total
between
$678 to
3.2% $682
billion.
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CONSUMETs Shopped In stores on of regponden’[g sald ’rhey
Black Friday in 2016, down 3 are less likely to shop on
million from 2015. : :
Black Friday this year,
On average, consumers spent CICCOFdlng ’rp Accenture's
less in 2016 compared to 2015 annual Holiday

$289.2).

58 % ot Millennials
reported that they begin
shopping prior to Black
Friday.

58 % of Millennials

. ted th '
Reasons for not shopping Eiﬁ; E it enyg;? going

on Black Friday (2017) Monday.

447 647

of respondents are less of respondents
inclined to shop on shopped for

Black Friday because holiday  gifts Baby Boomers are least interested in

th tequally  throughout the year. - -
tond discounts on OLINO e e making purchases on either Cyber

other days Monday or Black Friday.

*Centennials are individuals born from 1997 to present.
*Gen Xers are individuals born from 1965 to 1984.

Only 37% of consumers reported
making a purchase on Black

Friday (2016) and 34% shopped
on Cyber Monday (2016).

@ Holiday shopping varies by
generation. Only 21% of baby
The Monday that follows Black boomers made o pUFChCISG on
Friday was coined in 2005 to

encourage people to shop BlCICl( FrIdCIy (20] 6), Compcred to
online. 54% ot millennials.

percent of baby boomers shop via mobile
o sites during the holidays, compared
0 to 24% of Generation X, 43% of

Millennials and 52% of Centennials.

TOP HOLIDAY SALES IN 2016 (NOV/DEC)

Electronic shopping and
mail-order houses Food and beverage stores

$110.3 Million $123.5 Million

MOST PROFITABLE WEBSITES ON

CYBER = BLACK
MONDAY FRIDAY

AMAZON.COM WALMART.COM  TARGET.COM

$1.9 billion on Thanksgiving Day
$3.3 billion on Black Friday

$3.4 billion on Cyber Monday

WHY IT MATTERS

,‘ TOGLOSE ONBLACK
FRIDAY?

54% of adults in America dislike or

strongly dislike stores remaining Over 55 maijor stores have decided to close on
open on Thanksgiving, with 60% Thanksgiving Day this year including Costco,
saying they won't go to a store that IKEA, Neiman Marcus, TJ Maxx, H&M and
day, according to many more. Some stores will also close on
BestBlackFriday.com. E:EOIICk Friday, for example outdoor gear store
CBL Properties is closing all 62 of Some retail stores have claimed that sales on
ts malls and open-air shopping these days are not as profitable as they
centers across the country on expected and they would rather give
Thanksgiving Day, second-year in a employees time off to be with their families.
row.

Metropolitan

Center Sources: Accenture, Infogroup, Business Insider, National
Retail Federation, US Census, USA Today, BestBlackFriday,
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